Puppet-style animation was first used in the 
early 1900s. In 1910, Ladislav Starevitch made 
the first of several films featuring puppet anima- 
tion — of sorts — using insects. 

They used one other technique rarely used 
in the United States — paper cutouts. Figures 
were cut out, and grommets put in their joints. 
That lets animators put a lot more texture in 
the characters. 

“The Russians were very big in cutouts and 
so were the Chinese. If you go back to these 
films from the 20s, that’s how they were done. 
One film, called The Little Organ, from 1933 
was a satirical look at the Russian government. 
Imagine that in 1933 they were making this 
very sophisticated film. I happen to have a 
piece of artwork from that featuring cutout fig- 
ures sitting in a balcony.” 


i 


a 


From Ivan lwonov-Vano’s The Magic Lake, 1979. 


United States — from Gertie the Dinosaur to The 
Lion King (or Pocahontas) — but also animation 
from every part of the world, starting with 
Armenia and ending with Yugoslavia. 

“Such an exhibit would show and educate 
the public about both the variety of talents 
that go into making a film and the world-wide 
significance of it.” Cg 


From Black and White Film (1984), directed by 
S. Sokolov, with E. Livanova (artist). 


Russia’s changing and volatile climate makes 
the future of studios such as Soyuzmultfilm 
uncertain. Soyuzmultfilm is fighting to gain 
control over its film library. 
Fortunately, the American public may soon 
be able to see Russian films on video, with 
English narration. Glad referred to this work, a 
part of a joint project of Films by Jove and Film 
Roman. Mikhail Baryshnikov is executive pro- 
ducer of the project, which is sponsored by the 
Audrey Hepburn Foundation for Children. 
Bringing Russian animation to America is 
only the beginning. Glad’s ultimate goal is to oe 
do an animation exhibit of about 500 pieces "The Russian version of A.A.Milne’s classic Winnie the Pooh (1969), 
that would include not only animation from the directed by noted animator and teach Feodor Khitruk. 
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American Royal Arts is the exclusive distributor of limited 
edition animation cels created by Ross under license from 
Warner Bros. featuring Bugs Bunny, Elmer, Fudd, Yosemite 
Sam and Tweety and Sylvester in classic scenes. 

Ross limited editions are all hand-inked, hand-painted and 
signed by Virgil Ross. 

About American Royal Arts 

American Royal Arts handles a full spectrum of animation 
artwork — production cels, limited edition cels, sericels, 
model sheets and original drawings from a wide range of 
animated films. 

Founded in 1986, the company’s strength was in retail for 
many years. The addition of a wholesale division, led by 
Christine Homan, made the company known nationally and 
internationally. (Garfield and Felix are also popular in 
Holland, Japan, England and Australia.) 

“We’re known for our integrity, for representing the artists 
in the right way and for our quality,” Gladstone says. “We 
have a strong customer service division. Our staff is informa- 
tive and educated.” 

This year, Gladstone and staff hosted their first event with 
Jim Davis. Legendary animators such as Joe Barbera, John K., 
Shamus Culhane, Bill Melendez, Myron Waldman, Frank Thomas 
and Ollie Johnston also made appearances there this year. 

Other artwork available through the company include: 
Peanuts® original production cels by Bill Melendez and signed 
lithographs from Charles Schulz; works from vintage classics, 
such as Snow White and Bugs Bunny; and modern cartoon 
stars like The Simpsons. Nearly a year ago, American Royal 
Arts began offering limited edition comic strip art numbered 
and hand-signed with a remarque by the artist. Artists repre- 
sented include Jeff MacNelly (Shoe), Johnny Hart (B.C. and 
The Wizard), Brant Parker (Wizard of Id) Dik and Chris 
Browne (Hagar the Horrible), Roger Bollen (Animal Crackers) 
and Sidney Harris. Cs 


No More Piddies If, a limited edition signed by Virgil Ross, 


Felix Dentist, acel of Felix and the professor, is signed by features both Tweety and Sylvester in an outrageous 
Don Oriolo. Framed size: 16 by 18 inches. The price is $395. classic scene. Framed size: 29 by 18 inches. The 
© 1994 Felix the Cat Productions price is $875. © 1994 Warner Bros. 
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me) Charles Bell continued 


mm from page 13 


In 1973, worldwide aviation collector Stuart M. Speiser 
commissioned Bell to create a work that featured a 
plane. In painting Seaplane in Bathtub, which now 
hangs in the Smithsonian Institution with Speiser’s 
donated collection, Bell had to solve the problem of 
accurately portraying water. 

Then, from 1973 to 1976, Bell embarked on a new 
course. He threw himself into the challenge of effectively 
portraying light reflections using gumball machines and 
country store glass jars as his models. 

In his work Gumball XV, painted in 1983, notice the 
reflection off of the gumball globe, the flanking jars 
and the individual glints off of each gumball. Study the 
distorted peanuts under glass in one jar and the crisp, 
detailed lollipop wrappers in the other jar. The whole 
effect is that you feel that the jars are all sitting right 
in front of you on the counter and you’re fumbling 
for a penny. 

For each painting, the machines, 
jars, gumballs and prizes are meticu- 
lously organized for prime visual 
effect via Bell’s AHA Method. 

“Take a gumball machine and 
shake it up, you'll still get four orange 
gumballs together,” Bell said. “So I 
had to arrange the gumballs and the 
prizes with an olive picker, chopsticks 
and a spoon. One slip and you’d have 
to start again.” 

And Bell spent as much time devel- 
oping ideas and challenges as mixing 
and matching gumballs to keep his 
chewy series fresh and popping. 

From his coldly haunting metallic 
Drop a Penny In the Slot, to his 
painted peanuts under glass — shelled, 
unshelled and marshmallow — to his 
shiny embossed crystalline logos and 
paper labels, Bell worked to say some- 
thing new and different on each canvas. 

Next, taking a cue from The Who 
and Tommy, Bell conquered the com- 
plexities of pinball machines. 
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Cat’s Eyes & Best of ‘Em, 1993, oil on canvas. 


“In the 1970s, pinballs had just 
become legal in NYC, before that they 
had been banned for gambling,” 
explained Bell. “I saw one and took 
my camera down, did a pastel, and 
saw the appearance of light coming 
@ | from within. I set to work on pulling 
| the background into the foreground, 
because you can’t help but look at the 
silver ball.” 
| This desire to explore the electro 
flash-and-flesh world of pinballs devel- 
oped into a series that some feel is 
Bell’s greatest work, for its drama and 
action. When he could not find enough 
interesting machines to paint, he created 
his own. To compose the colors, light- 
ing and graphics, Bell altered available machines by 
“sketching” his own image in color on plastic and plac- 
ing it on the machine, enhancing ‘the composition. In 
his Ob Boy and Oh Boy I, done in 1990 and 1992, he 
added another dimension by photographing the machine 
with the cover closed and painting the reflections off 
the back glass, the ultimate in his pinball wizardry. 

In the 1980s, Bell began to again paint toys, but 
changed their attitude by adding a touch of surrealism 
and fantasy. In Art Angel, the cherub, palette in hand, 
flies safely, high above the feisty monsters. In Midsummer's 
Night Dream, he makes a modern comment of 
Shakespeare and fantasy. 

Bell turns up the quiet in his final series, the sparkling 
artistry of marbles. Unlike the frantic ping-pong life of a 
pinball, the stored whimsical energy of his windup toys, 
or the towering sweet of his gumballs, in “marbles” Bell 
paints the same kind of calm elegance that he imagined 
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in the rippling waters of San Francisco. Taken 
from hours recording just how the lights 
dance and distort off their shiny crystal, these 
deep still-lifes, with swirling colors that shine 
in peace, glimmer thoughtfully, imbued with 
typical Bell emphasis on multi-layered light 
and reflection. Bell’s marbles, projected to 
the size of a bowling ball, somehow possess 
peace of mind, a mature beauty, an introspec- 
tive side of Bell not found as readily in his 
other subjects. 

Today, many examples of Bell’s work 
hang in prominent private and corporate col- 
lections worldwide as well as the Smithsonian 
Institution, The Solomon R. Guggenheim 
Museum of New York and the Hiroshima City 
Museum of Contemporary Art in Japan. Prices 
through private sales and auctions have 
reached up to between $100,000 and $400,000 
for his more extraordinary canvases. Tropic Nights, 1991, 67 by 84 inches, oil on canvas. 

He furthered the art of photorealism, not only 
through his paintings, but through his teaching — foster- courage. He took a stand in 1969, deciding to paint his 


ing another generation of artists that call him mentor. vision, and held fast to it throughout his career. 
The artistic legacy of Charles Bell will live and “My basic decision was ‘maybe painting is dead, but 
expand through the fruits of his own simple artistic there’s still beauty. And of the things of beauty, I’ll 


choose those in our everyday lives to portray, I'll paint 
things we take for granted and often overlook.’ I was 
prepared to be an anachronism, not knowing that oth- 
ers were coming to similar conclusions independently. 
Essentially, I said, “Screw it, ’ll do what I want.’ The 
fact is, I think that’s what artists should do — take the 
risk and follow your own path.” Cg 


Editor’s note: Charles Bell died April 4, 
1995, at New York University Hospital. He 
was 60. The cause of death was lymphoma 
attributed to AIDS, according to Louis K. 
Meisel, Bell’s art dealer. Author Leila Dunbar 
concluded this article just prior to his death. — 
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Drawing for Nature Study, 58 by 40 inches, 
colored pencil on board. 
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Geppi continued from page 36 


museum’s mission to educate, preserve 
and exhibit cartoon art,” Geppi says. 

“In Mickey and Minnie Mouse, Walt 
Disney created powerful and enduring 
icons for American popular culture,” 
says Harry Katz, curator of popular 
and applied graphic art for the Library 
of Congress. “These rare drawings 
document their creation. Mr. Geppi’s 
important gift to the museum ensures 
they will be well cared for and made 
available to the public.” 

Leonard Maltin of Entertainment 
Tonight, the author of Mice and 
Magic and a member of the muse- 
um’s Animation Art Advisory Board 
says, “These drawings are an incredi- 
bly important piece of history — not 
just animation history, but the history 
of our popular culture.” 

Now under construction, the 
International Museum of Cartoon Art 
is designed as a mecca for the car- 
toon art world. The one-of-a-kind 
cultural institution will host the 
largest international collection of 
cartoon art in all its genres. It is 


expected to draw one million visitors 
a year when phases I and II are 
completed. 

When the first phase opens in early 
1996, the Plane Crazy drawings will 
join other treasures such as original 
drawings of the Yellow Kid, the first 
character in a comic strip, introduced 
a century ago. The museum’s collec- 
tion includes 130,000 drawings, 10,000 
books and 1,000 hours of animated 
film and videotape. 

Geppi recently became a museum 
trustee, joining notables including 
cartoonists Jim Davis, Will Eisner, 
Mike Peters and Mell Lazarus; King 
Features President Joe D’Angelo; 
and national business leaders David 
Fuente, chairman and CEO of Office 
Depot, and Ronald Assaf, chairman 
and president of Sensomatic Electron- 
ics Corporation. 

In addition to Diamond Comic 
Distributors, Geppi is a co-owner of 
the Baltimore Orioles, owner and 
publisher of Baltimore Magazine and 
a philanthropist. Cg 


Judith Jack Inc. 
Introduces New Mickey 
& Co. Marcasite Set 


marcasite and sterling enamel 

ess set of cufflinks and studs. The 
set is part of an extensive live of 
whimsical, fashionable, wearable 
and collectible Mickey & Co. jewelry. 
The set retails for $225. 

Judith Jack Inc. recently received 
the Outstanding Achievement by a 
New Licensee Award from Mickey 
& Co. Cg 
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Produced By Gary Sohmers 508-568-0856 
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Collection Management, Part Il 


Last time we talked about some of 
the technical and philosophical aspects 
of collection stewardship and manage- 
ment. Now I think it’s time to take a 
serious look at some of the tools we 
can use to make our lives easier and 
our collecting ventures more fun. 

One of the most important parts of 
your collection management activities 
is selecting and maintaining an insur- 
ance policy. Remember to allocate a 
portion of your annual collecting 
budget to this essential item. Some 
objects are covered under a blanket 
or umbrella policy as part of your 
standard homeowners insurance plan. 
Usually a certain amount will be cov- 
ered automatically, say $10,000 worth 
of fine art and jewelry. That sounds 
comforting, but wait. You would be 
astonished at how small a figure $10,000 
really is when you start adding every- 
thing up. Take the time to ascertain 
the real value of your collection. 

It’s easy to be lulled into thinking 
you are insured when you aren’t. Don’t 
rely blindly on your landlord’s policy 
if you are a renter. Homeowners need 
to be wary as well. 

A woman recently bought a house 
and failed to insure it. The mortgage 
holder specifically demanded, as a 
condition of the loan, that an insurance 
policy be in effect. The new home- 
owner was sent a letter by the mort- 
gage holder stating that an insurance 
carrier would be assigned if the woman 
did not comply. She didn’t and assumed 
the mortgage holder had the home 
insured. The home and all her belong- 
ings burned. She relied on the mort- 
gage holder’s agency to pay her back. 
Guess what? The mortgage holder 
never insured the property and now 
they want to be paid back for the 
damaged dwelling. 

As boring and unnecessary as it may 
seem, read your policy and go over it 
with your agent. Some policies insure 
for the original price of the items lost. 
Great. So you have a fire and lose your 
20-year-old refrigerator, which origi- 
nally cost $200. The insurance com- 
pany gives you $200. But you can’t 
buy a new fridge for that small amount 
today, right? Too bad. It can be even 
worse if your artwork is insured the 
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same way. You bought the painting 
for $200 and it’s now worth $5000? 
Too bad. Here’s your $200. Bye. 

Please pay attention. You want an 
insurance policy that covers you for 
loss for the fair market value of the 
items covered or reimbursement for 
like items in new condition. This way, 
if you loose the item, you have not 
lost its value or replacement potential. 

Another recommendation relative to 
insurance is to buy a policy from a 
financially strong and reputable firm. 
Those who suffered in the California 
earthquake of 1994 know about this. 
Some companies simply reported that 
they were out of money and would 
not honor any more claims. What 
about the premium? Too bad. Their 
attitude was “sue us.” 

Another aspect of collection man- 
agement is protection. Sure you can 
live like a hermit and keep people 
from knowing you have a household 
full of animation art, but someone, 
sometime, will find out anyway. The 
best protection is an alarm system. 

Getting an alarm system — a good 
one — isn’t as easy as it sounds. 
Before anything else, please forget 
about do-it-yourself systems. Some 
electronic stores and national chains 
sell everything you need to put in 
your own alarm system except the 
professional knowledge to install it. 
Why chance it? 

There are many different types of 
systems and the options are worse 
than for a new car: motion detectors, 
broken glass detectors, concealed door 
switches, magic eyes, you name it. You 
may even have one company install 
the system and another monitor it. 

The most reliable and efficient sys- 
tem is called a hard wire system. This 
is where installers descend upon your 
home at the appointed time and spend 
all day wiring it up like something in 
a Mission: Impossible episode. Forget 
about wireless systems. They false 
alarm more often than not. Forget 
anything battery operated, too. There 
is a large back-up battery in the hard 
wire system, but the system should run 
on standard AC. Just remember that if 
it’s cheap or mindlessly simple it’s not 
what you want. It’s too important. 


That’s the system. Now for the mon- 
itoring. Some people like to think their 
alarm is hooked up to the police sta- 
tion. And, in some small towns, this 
may be true, especially if they are the 
mayor. The reality is that there is a 
monitoring service with a central sta- 
tion which, when your alarm goes 
off, verifies the address and location 
of the alarm — most are programmable 
—and reports the opening within the 
home where the violation has taken 
place to the local law enforcement 
authority. 

Small alarm companies say they 
have a monitor service but may actu- 
ally use an out-of-town service. There 
are many monitoring services across 
the country, but they can be slow 
and, in the event of a natural disaster, 
lines may be down, making informa- 
tion transmitted from your alarm 
system to the central station completely 
impossible. So, try to buy your service 
from a local company within your area 
code. Got that? Don’t cross area code 
lines. This is because the phone com- 
panies have stations that serve one 
area code and, if your station is locked 
in by some failure, at least your system 
can alert a local area service. 

Well, that covers that. Next time I'll 
explore more tools in the collection 
manager's kit. In the meantime, if you 
have some suggestions, please feel free 
to write me here at the magazine. Cg 
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Editor’s Note: 


Ron Stark ts director of S/R Laboratories Animation Art 
Conservation Center in Westlake Village, CA. 

His numerous atticles have appeared in publications 
worldwide. Please address your questions and 
stiggestions to: Ron Stark, Technical Editor, Collectors’ 
Showcase Magazine, c/o TechTalk, 4099 McEwen 
Drive, Suite 350, Dallas, TX 75244. You may also 
send e-mail to Ron at CompuServe address 72521,3212. 
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| “IN THE ROUGH” a hand painted 

| Limited Edition produced by Universal 

| Studios in 1994, features WOODY 

| WOODPECKER, and is taken from a 
scene of an actual 1959 cartoon “The 
Tee Bird”, showing an aggravated 
WOODY WOODPECKER straying from 
the fairway. 

The cels used in this Edition were 
HAND SIGNED by the beloved animator 
Walter Lantz who passed away soon 
| afterwards, just shy of his 95th Birthday, 
| April 27, 1994. 
| These cels were accidentally buried in 

Universal's vast archives, and were only 

recently unearthed in what was described 
as truly a remarkable find!!! 

Since his death, the signature of Walter 
Lantz, the “Dean of American Animators” 


@ 


All American Collectibles, Inc 


is proud to offer collectors a final opportunity to own one of the most 
cherished signatures in animation history, on a VERY Limited Edition Cel. 


has become the most sought after of all 
animators, and in “In The Rough” repre- 
sents perhaps the final opportunity to 
acquire his signature. 

Even dicuch it did not seem possible 
to add further collector's value to this 
piece, All American Collectibles, Inc. has 
obtained the signature of Legendary golf 
great RAYMOND FLOYD. Mr. Floyd, a 
member of the World Golf Hall of Fame, 
has established himself over the last four 
decades as one of the greatest golfers in 
history. Since 1963, he has accumulated 
forty-three (43) individual tournament 
titles, including the recent PGA Senior's 
Championship in April, 1995. 

Due to the very limited quantity of the 
piece (less than 100 signed) “In The 
Rough” will sell out quickly! It’s a large 


1 800 WOODY-64 
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Hand Signed By Legendary Animator 


WALTER LANTZ 
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(13 1/2” x 16 1/2”) piece, and features 
the Seal from Walter Lantz Productions, 
as well as Certificate Of Authenticity. 

For a very limited time All American 
Collectibles will make this piece available 
for a SPECIAL PRE-ISSUE PRICE OF 
$1,495. (Framed and Delivered). Regular 
Price $2,000. 

Whether you're an avid animation 
collector, autograph collector, golf enthu- 
siast or all three, DON’T MISS OUT on 
“In The Rough”. 

Call us for this piece, other Walter 
Lantz signed pieces and for information 
on our extensive selection of Animation 
Art from all the major studios. 


SPECIAL PRE-ISSUE 
PRICE OF $1,495. 
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CONCEPTUALIZED BY DIAMOND PRESIDENT 
AND CEO STEVE GEPPI, DESIGNED BY CARL 
Beer: AND SCULPTED BY RANDY BOWEN, THIS 


IS STRICTLY LIMITED D IN ZODUCTION 
TO ONLY 100 cor 


—$1,500— 


FOR MORE INFORMATION, CONTACT 
SALES MANAGER ANN BERUBE AT 
DIAMOND INTERNATIONAL GALLERIES 
: 1966 GREENSPRING DRIVE, 
SUITE 401 
TIMONIUM , MD 21093 
PHONE: (410) 560-7112 
EXT. 451 
FAX: (410) 560-7143 
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